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¢ Appointments available on
evenings and weekends
® Free initial consultation

AREAS OF PRACTICE
* Automobile Accidents
* Trucking Litigation
* Wrongful Death
® Product Liability
¢ Highway Defects
* Slip and Falls
® Burn Injuries
¢ Pharmacy Malpractice
* Medical Device Failures
* Medical Malpractice
» Commercial Litigation
* ERISA and Insurance
* Railroad Crossing Litigation
* Automobile Crashworthiness
* Tire Tread Separation
¢ Aviation Litigation

A Successful 2006 at Nash & Franciskato
Leads to Immediate Growth

The Nash & Franciskato Law Firm is pleased to announce the
addition of Mark E. Parrish as “Of Counsel” and the opening of a
satellite office in Lee’s Summit, Missouri. Mark has been in practice for
more than 14 years. He has significant experience in representing
individuals against insurance companies and against manufacturers of
dangerous and defective products. Mark has handled cases throughout the
United States and has obtained substantial verdicts and settlements on
behalf of his clients.

Mark is originally from Camdenton, Missouri, but has been working
as an attorney in the Kansas City area since 1995. He is a member of the American Association for
Justice, the Missouri Association of Trial Attorneys (serving on the Board of Governors), the Kansas
Trial Lawyers Association, the Missouri Bar Association, the Eastern Jackson County Bar Association,
the Public Justice Foundation, the Kansas City Metropolitan Bar Association (as a sustaining member),
Lawyers Encouraging Academic Performance (serving on its Board of Directors), Justice for Missouri
Families (serving on its Board of Directors), and the Lee’s Summit Chamber of Commerce (serving on
its Board of Directors). He resides in Lee’s Summit with his wife Klara and
their two children, Lukas and Kristina.

We're always
here for you

When a person or a family is seriously injured in a seemingly larger-
than-life situation, we offer them the hope and promise of fair treatment
and compensation for harm

Victims of a person’s or a business’s negligence may be so injured
upset, confused, or traumatized that they cannot speak out for themselves
That’s when we become their voice.

We will bring our experience, resources, and, most importantly, our
passion and heartfelt concern to bear for those harmed by insensitive
wrongdoers to compensate them for the harm they have suffered.

In consultation with our clients, we may recommend several alternate paths
to 1njury-case resolution. However, when circumstances call for it, we will
represent our clients in court, presenting evidence in the cases to judges and
Jurors in a convincing manner to help them perceive victims’ plights as the
victims themselves feel them

Let our experience get you the results you wanit! ‘



Workers’
compensation

When insurers refuse fo pay

Workers’ compensation regulations are state-based
insurance programs that effectively cover claims by
workers injured on the job or who suffer work-related
diseases or illnesses. Insurers regularly handle claims with
understanding and efficiency.

On occasion, an insurer may deny claims benefits, as
the following case illustrates. Workers should consult an
attorney experienced in workers’ compensation law for
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U.S transportation authorities claim that motor vehicle acmdents
involving alcohol kill one victim every 30 minutes. Alcohol-related

CQUIES accidents also seriously injure other victims every two minutes.
Fall from a ladder Annually, more than a million Americans and their families suffer at
When a retail store employee fell the hands of drivers who are impaired by alcohol.
from a ladder and severely injured her Anyone injured in an alcohol-related auto accident should seck the
back, her physician recommended counsel of an experienced attorney to obtain compensation for medical
surgery. When she filed a workers’ treatment, fost income, emotional distress, and other damages.
compensation claim, the insurer denied
her petitions and an independent Thir d"Par ,y F 95P°nsibi ] "y
Industrial Commission’s confirming In addition to seeking recompense from negligent drivers and their
orders for several years. The employ- insurance providers, personal injury attorneys may also uncover
ee’s attorney sued the insurer, demon- liability of third parties, such as restaurants and other establishments |
strating it had not acted in good faith. that serve or sell alcohol. |
A jury held for the plaintiff, stipulating A drunk driver ran a stop sign, collided with another vehicle, and
a significant award, and held the insurer liable for lifetime killed its driver. When the victim’s wife and estate sued for wrongful
medical care and disability benefits for the underlying death and emotional distress, the plaintiff’s attorney also made a claim
injury under the state’s Workers” Compensation Act. against a nightclub that served the drunk driver alcohol immediately

before the accident. The parties settled before trial.

Pharmacevtical
marketing

U.S. drug manufacturers spend 2.5 times more money on
marketing drugs to consumers and doctors than they invest in

P ; ' / h tical research.
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_ nIl“aI'S 0 _=d ceutical companies spend billions influencing physicians and
other health-care providers to prescribe and utilize their
medications.

In one case, former Medtronic employees blew the whistle
on the company’s marketing generosity, which included giving |
doctors financial kickbacks. Their case settled in federal court
in August 2006 for $40 million.

In other lesser instances, medical-school professors claim that
drug representatives often provide many doctors’ offices free
lunches, some costing as much as $250, to buy access for sales.

Access costs American consumers millions and adds billions
to drug companies’ marketing annually. In 2004, Merck alone
spent $7 billion in marketing, compared with $4.01 billion in
research. Public Citizen, a consumer advocacy group, reported
that in 2005, the pharmaceutical industry committed more than
$60 billion to marketing efforts.







